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CONTENT MARKETING: BRAND, VOICE & STORY

WHAT WE’LL COVER IN THIS TALK:

• What are Content Marketing, Brand & Story ?

• Why are they important ?

• How to define & shape your brand

• How to tell your story effectively

• Examples of effective brands & sites



CONTENT MARKETING: BRAND, VOICE & STORY

WHO THIS HELPS:

• Marketers

• Biz Owners / Entrepreneurs / Solopreneurs

• Designers & Developers

• Anyone Looking to Build/Upgrade Personal Brand



content marketing

“A strategic marketing approach focused on creating and 
distributing valuable, relevant & consistent content to 
attract and retain a clearly defined audience — and, 
ultimately, to drive profitable customer action.”

- Content Marketing Institute



“Content Marketing is a long-term 

strategy that focuses on building 

a strong relationship with your 

target audience by giving them high 

quality content that is very relevant

to them on a consistent basis.”









brand
noun

\ ˈbrand \

A mark made by burning with a hot iron to attest 
manufacture or quality or to designate ownership 

A public image, reputation, or identity conceived of as 
something to be marketed or promoted

Merriam Webster Dictionary

https://www.merriam-webster.com/dictionary/noun






BRAND

Your brand is your public identity.

Define & grow your brand

• Mission & Vision

• Values

• Service / Customer Experience

• Features & Benefits



BRAND

So we’ll just build a killer brand & that’s that?

•Public perceptions also shape your brand

( kinda out of your control … but…)

•Craft & curate your brand
•How does your audience see you?
•How do you want them to see you?
•What attributes can you project & highlight that 
you’d want people to associate w/ your brand?





story
noun

sto·ry | \ ˈstȯr-ē \

A statement regarding the facts pertinent to a situation 
in question …

The intrigue or plot of a narrative or dramatic work

A news article or broadcast

Merriam Webster Dictionary



Storytelling is a part of our life experience.

• We’re trained to appreciate a good story

• Up to 22x more memorable than just facts

• Create Empathy

• Build a Connection

• Inspire & Motivate









brand storytelling
noun

“Using a narrative to connect your brand to customers, with 
a focus on linking what you stand for to the values you share 
with your customers.”

- Marketing Insider Group



brand storytelling
noun

“The art of shaping a company’s identity through the use of 
narratives & storytelling techniques that facilitate an 
emotional response and establish meaningful connections.”

- Jay Baer



BRAND STORYTELLING

“People don’t buy what you do; 

they buy WHY you’re doing it.”
- Simon Sinek



BRAND STORYTELLING

•Revolutionary Product / Service

•Do you have something unique that will inspire sales?

•Uber… Airbnb… Square… Netflix… Tesla…

•A great story

•Does your “why” inspire people to buy?

•People buy emotionally (and justify rationally)





BRAND STORYTELLING

Start With WHY

•To sell to a customer, you must think like one!

•What is the problem?

• Identify the pain point that you are solving

•Gain customer trust through empathy

•Have you been in the same situation they’re in and 
had to overcome the same issue(s)

• Show your authenticity



BRAND STORYTELLING

Start With WHY

• “Tell me how your product will solve my issue”

• “What’s in it for me?”  
• WIIFM = BENEFITS = emotional factor

•Provide social proof (reviews, testimonials, influencers, etc.)

•Touch on numbers & figures to justify the sale



BRAND STORYTELLING

“Brand Journalism”

•More objective, expository approach to marketing

•Media & Marketing are converging
• More people get news from non-traditional sources

• Traditional media doing more paid content

• Audience still wants to read/hear stories

•Gain trust by publishing content that is           

credible, honest & authentic



switch to browser to show sites for:

Zappos
Refinery29

Square
Red Bull

Groovy Yurts



How To

Grow Your Brand
with

Content Marketing



GROWING YOUR BRAND WITH CONTENT MARKETING

Establish Your Brand

•Define Mission & Vision
• Mission = your “HOW” 

• What do you do?

• Who do you serve?

• How do you serve them?

• Vision = your “WHY”

• What problem are you solving?

• Who are you inspiring or motivating?

• What are your aspirations?



GROWING YOUR BRAND WITH CONTENT MARKETING

Create Content That Reflects Your Brand

•Define your Audience

•Who are your Tribe?

•Why do they follow you?

•What are they looking for?

•How can you serve them?

•What problem are you solving?

•How can you inspire/motivate them?



GROWING YOUR BRAND WITH CONTENT MARKETING

Create Content for Specific Objectives

•Build brand awareness
• (website, social media, blogs, ads)

•Establish trust
• (resource pages, case studies, social proof)

•Create interest
• (ads, landing pages, email, video, seminar, download eBook)

•Drive conversions
• (free trial, estimate, add-to-cart, contact form)  “ABC”





http://adastrauk.com/content-marketing-sales-funnel

http://adastrauk.com/content-marketing-sales-funnel/


GROWING YOUR BRAND WITH CONTENT MARKETING

Every Piece of Content Tells Your Story

• “What will this accomplish?”

• “Who is this addressing?”

• “How to connect w/ audience & create empathy?” 

• Build content around your WHY



GROWING YOUR BRAND WITH CONTENT MARKETING

Promote, Promote, Promote!

• “If you build it, they will come” 

• ABC →ABP … Always Be Promoting

• Multiple channels & platforms

• Social Media

• Paid Ads

• Videos

• Guest Blog

• Influencers

• Promoted Content

• Email / Newsletter

• PR

• Links / Backlinks





What about your personal brand ?

• Establish Mission & Vision

• Focus on your Audience

• Create Content

GROWING YOUR BRAND WITH CONTENT MARKETING



Growing Your Personal Brand 

•Build all your content around your WHY
• Website / Blog

• Resume

• Social Media (esp. LinkedIn)

• Logo

• Videos

GROWING YOUR BRAND WITH CONTENT MARKETING
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